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3 METHODS OF EVALUATION
• PERCEPTION
• PERFORMANCE
• EXPECTATIONS



ECONOMIC PERCEPTION
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U.S. CONSUMER SPENDING VS. CONSUMER CONFIDENCE

Source: University of Michigan & U.S. Bureau of Economic Analysis
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION: FOOD PRICES

Source: U.S. Bureau of Labor Statistics
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U.S. WAGE GROWTH AND INFLATION RATES

Source: U.S. Bureau of Labor Statistics
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ECONOMIC PERFORMANCE



GRADING THE ECONOMY

B+
ECONOMIC GROWTH REMAINS STEADY AND UNEMPLOYMENT 
REMAINS HISTORICALLY LOW…

…BUT CONSUMERS HAVE LOST SIGNIFICANT PURCHASING 
POWER AND LABOR MARKETS HAVE STARTED TO COOL…



2025: A NEW ERA
FINALLY MOVING AWAY FROM THE 

PANDEMIC BUBBLE AND TOWARDS 
SUSTAINABLE GROWTH RATES
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A TALE OF TWO RECOVERIES…
The Great Recession The COVID-19 Pandemic

Source: U.S. Bureau of Labor Statistics

It took nearly 7 years to 
reach pre-recession 
employment levels…

…compared to just 2 years following the 
pandemic recession, though consumers 

have still not recovered their lost 
purchasing power…

2.0%

S.C. Emp. as % of Pre-Recession High (Jan.’08 & Feb.’20)
U.S. Inflation Rate (CPI-All Items)
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REAL U.S. CONSUMER SPENDING

Source: U.S. Bureau of Economic Analysis, in billions

Goods Services
The durable goods bubble 
has now mostly “deflated” 
back to its long-run trend
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Annual Growth Rates
SC PORTS PIER CONTAINER VOLUME
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Dec.’19 vs. Dec.’24
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Source: CTAR Multiple Listing Service
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U.S. TOTAL HOUSING INVENTORY: ACTIVE LISTING COUNT

Source: Realtor.Com
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WHAT ABOUT THE LABOR MARKET?



JAN.’24 DEC.’24
S.C.
U.S.

UNEMPLOYMENT RATES ARE ON THE RISE

3.0% 4.8%
3.7% 4.1%

IS A RECESSION LOOMING?

(NOV.’24)



UNEMPLOYMENT IS RISING DUE TO 
SLOWER JOB GROWTH...

…NOT DUE TO INCREASED LAYOFF 
ACTIVITY
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Source: U.S. Bureau of Labor Statistics



2024 U.S. ANNUAL POPULATION GROWTH RATE: TOP 5 STATES

Source: U.S. Bureau of Labor Statistics
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ECONOMIC EXPECTATIONS



WHAT DOES THIS IMPLY AS WE 
LOOK AHEAD?



LOWER RISK FOR RECESSION

HIGHER RISK FOR INFLATION 
REBOUNDING



A DEFLATED GOODS BUBBLE
LOWER INTEREST RATES

JOB GROWTH

CONSUMER SPENDING

PERSONAL INCOME (LESS TRANSFERS)

INDUSTRIAL PRODUCTION

RECESSION CHECKLIST

MANUFACTURING & TRADE SALES

CONSUMER DEBT CONSUMER 
ACTIVITY

THE MARKET 
ENVIRONMENT

BUSINESS 
ACTIVITY



LOWER RISK FOR RECESSION

HIGHER RISK FOR INFLATION 
REBOUNDING



U.S. INFLATION RATE

Source: U.S. Bureau of Labor Statistics
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U.S. INFLATION RATE BY CATEGORY

Source: U.S. Bureau of Labor Statistics, Annual Rates
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U.S. INFLATION RATE: SHELTER COSTS

Source: U.S. Bureau of Labor Statistics
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- Strong Consumer Spending
- Labor Shortage/Strikes
- High Government Spending
- Elevated Shipping Costs

MANY FACTORS ARE FIGHTING THE FED

- New Tariffs in 2025?
- High Housing Prices



WHY IS INFLATION SO IMPORTANT 
FOR HOUSING MARKETS? 

INFLATION IS A MAJOR DRIVER OF 
MORTGAGE INTEREST RATES!
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6.7%



THE BOTTOM LINE
• South Carolina’s economy remains strong, having readjusted to more stable 

growth patterns following the end of the pandemic bubble. 

• This stability is projected to continue into 2025, driven by steady consumer 
spending, positive real (inflation-adjusted) wage growth, and a solid labor 
market.

• There is a significant chance (50/50) that inflation may rebound this year, 
making this the biggest short-run economic threat for 2025. 

• Housing markets have also stabilized and demand will continue to be fueled by 
strong employment and population growth.

• Yet because mortgage interest rates are unlikely to see any significant decrease 
in 2025, sales activity will likely be relatively flat or experience small, positive 
growth.



THANK YOU!








